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Post Event Report of AsiaB2B the 3rd Plenary                                25-26 Nov 2010 Hong Kong      

 
The 3rd Plenary of AsiaB2B ǘƘŜƳŜŘ άB2B Technology in Asiaέ was successfully held on November 25 & 26, 
2010 in Hong Kong. The two-day conference was sponsored by GXS and attracted over 40 senior executives 
and IT professionals from Australia, China, Hong Kong, India, Japan, Singapore and Taiwan. 
 
Theme: B2B Technology in Asia 
Date:  November 25-26, 2010 
Venue:  Inter-Continental Grand Stanford Hong Kong 
  70 Mody Road, Tsimshatsui, Kowloon, Hong Kong. 
 

 
 

 
Attended Companies/ Organizations: 

 
Broadcom Singapore Pte Ltd Munich group 
CrimsonLogic eTrade Services OnSemi 
Cisco Systems RosettaNet Japan 
DHL Schenker International (H.K.) Ltd. 
DiCentral Limited SEEBURGER 
E2open Inc. Serial System Limited 
Flextronics Mfg. (H.K.) Ltd SMSC 
Foxconn Technology Group Corp. Texas Instruments 
Freescale Semiconductor The Hong Kong Computer Society 
GEMIS The University of Hong Kong 
GS1 Hong Kong Tosei Kanet Technology Co., Ltd. 
GXS Tradelink Electronic Commerce Limited 
Huaiwei Technologies Co., Ltd. Tyco Electronics 

 
 



 

 

Highlights of the Plenary: 
 

1. Keynote Speech: 

¶ άTrends in B2B E-Commerce and B2B adoption in Hong Kongέ ōȅ tǊƻŦŜǎǎƻǊ 5ŀǾƛŘ /ƘŜǳƴƎΣ 
Head of the Department of Computer Science, The University of Hong Kong  
 

2. Sharing from End User: 

¶ άFoxconn B2B Implementation Experience Sharingέ by JianDong Wang, IT Manager of Foxconn 
 
3. Sharing from Industry Professional: 

¶ άB2B Adoption in Indian Logistics Industryέ by Girish Bodas, Managing Director of GEMIS 
 
4. AsiaB2B Task Group Updates: 

¶  ά/ƭƻǳŘ /ƻƳǇǳǘƛƴƎ ƛƴ !ǎƛŀ ŀƴŘ ƛǘǎ LƳǇŀŎǘ ƻƴ .н.έ - Theme Case: GXS on Azure - Cloud 
computing and the enterprise by Justin Duewel-Zahniser, Global Product Manager of GXS 
 

¶ άCase Study - B2B Provider Platform Migrationέ by Casey Teo, B2Bi Manager of Freescale 
Semiconductor 
 

¶ άLeveraging B2B Technology to Streamline B2B Supply Chain & Achieving Operating Efficiencyέ  
by Leo Yeung, Director of Solution Consulting, Asia Pacific of GXS 
 

5. RosettaNet Updates: 

¶ άRosettaNet Organization & Directionέ by Bernie Hogan, Senior Vice President of Emerging 
Capabilities and Industries, GS1 
 

¶ άIntroduction to R&R service (Part Info. Exchange Center)έ by Shigenori Nomura of RosettaNet 
Japan 
 

6. EDIFICE Updates: 

¶ άB2B Process Adoption Task Group Updateέ by Dane Manes of EDIFICE 
 
7. Workshop:  

¶ A workshop on άBusiness Process Modeling & ROI Workshopέ was conducted on day one 
facilitated by Kengo Iwami, B2B Team Lead for Asia Pacific and Japan, Cisco Systems.   

¶ All participants were divided into 4 groups with around 10 people each and the discussion 
was facilitated by Asia B2B members focusing on the pain points of implementing B2B 
integration and maximizing utilization.  

¶ Each group identified top 2-3 issues with suggested resolutions as output for group 
discussion. 

¶ Representative of each group presented the summary and the team with best presentation 
received an award.  

¶ Asia B2B will publish the summary of the pain points, solutions and common practices as 
deliverables of workshop and will be published on Asia B2B website, www.asiab2b.org . 

 

http://www.asiab2b.org/


 

 
 

 
 
 
8. Panel Discussion:  

¶ Day 1 - A panel discussion on άB2B Technology in Asiaέ was moderated by James Hatcher, MD 
of Asia Pacific, Seeburger. Panelists include:  Edward Toung, Leo Yeung and Simon Lai (from left 
to right). 



 

 
 

¶ Day 2 ς A panel discussion on topics including άB2B readiness in SME market in Asiaέ. The 
discussion was moderated by Jane Cheng, Marketing Director of Asia Pacific, GXS. Panelists of 
this session include: Girish Bodas, James Hatcher, Kengo Iwami, Loo Min, Edward Toung, 
JianDong Wang and Shigenori Nomura (from left to right). 

 
 

 
Proposed Themes for Next Plenary: 
 
B2B Best Practices/Process 
1. B2B Business Model Sharing (Enterprises vs SMEs) 
2. Business Process Reengineering for B2B Adoption 
3. B2B Best Practices 


